
To be a leader in any industry, you need to surround yourself with the best people and advice. This newsletter 

highlights some new faces to the BerryCo team and BerryCo Grower Relationship Committee whose contributions 

will support our vision to transform the New Zealand blueberry industry through smart global marketing and 

innovative varietal development and growing techniques. 

In our technical section, Alan McLean reports on what’s happening with Eureka in your orchards and singles out 

a pest monitoring technique for its effectiveness at catching bugs before they do any significant damage.

Happy orcharding.

DR I V I NG  DE V E L OP M E N T 

Welcome to our BerryCo newsletter. 

New orchard developments feature our exciting Eureka berry.
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I N V E S T I NG  I N  OU R  F U T U R E
Vaughan Judkins | BerryCo general manager

A new site is being transformed into a blueberry 
orchard in the Western Bay of Plenty with 

Eureka plants among those taking centre stage.

BerryCo welcomes Mel Auld to the team.

On orchard and behind-the-scenes, 
there’s been a lot to keep growers 

and our management team busy over 
the past few months. 

The Eureka season finished in December when we 

were able to reflect on our progress to-date. Much of 

what we learned during our first commercial season 

will be incorporated into our programme already 

being prepared for the 2019 season. 

It’s exciting to see new developments underway and 

work continuing with growers who will be going into 

their second year of commercial production.

Lately, new growers have been working through the 

heat to have their sites finished and planted prior 

to the coming season. Geoff, Lynette, Janelle and 

Quinton have been developing a fantastic site in the 

Western Bay of Plenty and are now at the finishing 

stages of getting their last plants into the pots.

Branding
Brand strategy, portfolio architecture and marketing 

plans are integral to our premium positioning, 

especially in off-shore markets. To achieve our 

export goals, we’ve recruited award-winning global 

marketing and communications leader Mel Auld to 

the BerryCo team. 

She joins us having acquired a wealth of experience, 

mostly with Zespri International where she recently 

served as Global Marketing Manager. It’s great to 

have Mel on board to help drive BerryCo’s brand 

direction.
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BGRC Chairman Dermott Malley

BerryCo Grower Relationship 
Committee (BGRC)
BerryCo has formed the BGRC to inform and 

let growers have a say on important issues. We 

want growers to be involved in all aspects of the 

business as a representative board and have input 

into BerryCo’s direction. Having our growers well 

informed and engaged is important to us and 

committee members will provide feedback into the 

management of BerryCo as we lead the New Zealand 

blueberry industry in growth and innovation. 

Dermott Malley has recently been elected as the 

Chairman of the BGRC. Dermott has a 37-hectare 

kiwifruit orchard in Whangarei which has diversified 

into hydroponic covered cropping production of 

raspberries, blackberries (both grown under the 

Maungatapere Berries brand) and blueberries. 

Dermott was a founding shareholder and chairman 

of apple export company Orchard Crisp Cooperative 

Ltd, which exported around 800,000 cartons of fruit 

to China, Taiwan, UK and Europe. 

He has been the Northland representative of NZ 

Kiwifruit Growers Incorporated and is currently 

Compliance
To ensure that we meet our customers’ 

expectations, we regularly meet with our 

retailers to review our traceability and food 

safety standards. This season all growers 

who have an onsite packhouse will need to be 

a member of Sedex. Sedex is a data sharing 

network that benchmarks and reports on 

business ethics, labour rights, health and safety 

and environmental responsibility. You can 

a director of Kiwifruit Vine Health Ltd (KVH), 

Racetech Manufacturing Ltd, Punchbowl Growers 

Ltd and Chairman of Dataphyll. It is fantastic to 

have Dermott chair this group with his wealth of 

knowledge and experience.

access more information at www.sedex.com. 

Additionally, Coles supermarket in Australia and 

many retailers in Asia have updated their GAP 

certification requirements. They will no longer 

accept the NZGAP benchmarked equivalent 

version of GlobalGAP. We encourage all growers 

to review their GAP certifications and all packers 

to sign up to Sedex in preparation for next 

season. Contact Ben if you have any questions, 

ben@berryco.co.
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Research
With the help of a research grant from Callaghan 

Innovation, BerryCo employed 3rd year biology and 

chemistry student Andrew Knox for the summer. 

Andrew has been working alongside Alan and 

Shirley to gather and assess data in orchards. 

Andrew’s work has touched on berry maturity 

forecasting, irrigation and fertigation management, 

new cultivar assessment, and consumer taste 

feedback. 

Much of the data collected is part of ongoing 

long-term projects. But the value he brings 

means Andrew’s work has already made tangible 

improvements to the way that some of our growers 

manage irrigation and fertigation, and how we will 

assess when fruit is suitable for harvest. 

Callaghan Innovation is a collective of New Zealand’s 

leading scientists and engineers. They work with 

innovative businesses to invest and grow their 

research and development programs. 

Andrew Knox helped BerryCo collect valuable 
customer feedback to Eureka berries in-store 

over summer.

become very discerning on what they will and 

won’t accept with firmness and taste being the 

overriding properties they are looking for. 

There is no doubt that consumer expectations are 

increasing and the customer palate is becoming 

more discerning when faced with decisions 

on which blueberry varieties make it into the 

shopping basket.

We are just coming off a very tough December and 

January when we have seen record amounts of 

Australian Rabbiteye blueberries in the Australian 

marketplace. This led to limited demand and some 

very depressed grower prices. As a result, we 

continued to export into Thailand, Hong Kong, 

Singapore and Vietnam. We are finally seeing 

some increased demand for New Zealand fruit in 

the Australian market which looks good going 

forward. 

Following on from last year, we are starting to see 

more and more resistance in the global market 

place for certain varieties and retail chains have 

M A R K E T  U P DAT E
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CONTACTS 

Vaughan Judkins | vaughan@berryco.co | 027 204 2702 

Anton Masutti | anton@berryco.co | 021 436 044 

Alan McLean | alan@berryco.co | 021 864 468 

Ben Bell | ben@berryco.co | 027 4452 879

From the field

It’s great travelling around with our Australian 

consultant, Stuart Doyle, and visiting as many 

of the Miro/BerryCo growers as possible. Stuart 

visits growers monthly and everyone values 

the opportunity to learn from him and hear his 

professional advice on how to develop their orchards 

and maximise plant growth and productivity.

On that note, growth has been phenomenal over 

the last six weeks. Eureka plants have had their 

last round of tipping and shoots are elongating 

awaiting the initiation of the flowering/fruiting buds. 

This process starts towards the end of March with 

fertigation recipes changing and a general change of 

focus in plant management. 

The hot weather has favoured this growth and 

has also been great for the fruit harvest for those 

utilising more traditional growth methods with older 

varieties – albeit bringing the season forward a little 

and causing some headaches with soft fruit.

Also, its great seeing our growers ramp up their pest 

monitoring strategies. The warm weather, thus far, 

has discouraged fungal diseases but encourages 

insect pests such as thrips and leaf rollers. We have 

also seen two spotted mites, spring tails, army 

worms and aphids but in very low numbers. 

At BerryCo we really encourage pest monitoring 

and the use of soft selective insecticides. A good 

example is the use of Delta traps as pictured. These 

NO T E S  F ROM  T H E  N U R S E R Y
Alan McLean | BerryCo technical manager

Stuart Doyle, centre, catches up with growers 
each month.

Delta traps like this 
one should be part of 
your pest monitoring 

strategy.

are set up at about 

two traps per hectare 

with the pheromone 

for Light Brown Apple 

moth (LBAM). Once five 

moths find their way to 

the sticky base, then the 

property can be sprayed 

with the natural/organic 

product BT (Dipel) 10 

days later. This will pick 

up the tiny caterpillars 

that will just be 

emerging from the spike 

in adult numbers.
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